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“The Hippest Shoppe in Lown!™




LILLIANSTM CONTINUES FRANCHISE EXPANSION THROUGHOUT U.S DESPITE CHALLENGING ECONOMY
Minnesota CEO and Mentor to Lillians Calls the Company’s Business Model “Recession Proof”
FOR IMMEDIATE RELEASE

PLYMOUTH, Minn. (April 23, 2009) – LilliansTM, The Hippest Shoppe in Town®, today announced that the company continues to grow its franchise locations despite the challenging economic climate. Most recently, the company opened new locations in Mason City, Iowa; Sauk Rapids, Minn.; Boerne, Texas; and Alexandria, Minn. 
In the past 12 month, Lillians has doubled in size and currently operates 26 storefronts in quaint river communities, historic towns and trendy shopping districts throughout Minnesota, Wisconsin, Iowa, North Dakota and Texas. In May, the company will celebrate the grand openings of two new locations in Naperville, Ill., and Longmont, Colo., bringing the total number of locations to 28. 
Lillians unique “unmall-like” shopping experience offers women hundreds of designer-inspired handbags, fun flat wallets, stylish sunglasses, trendy jewelry and other seasonal items at “ridiculously affordable” prices. All shoppes also follow the brand’s “four-day occasional sale” concept, opening their doors either the first or second Thursday through Sunday each month, year-round.

According to Cindy Deuser, CEO of Lillians Shoppes, LLC, the company continues to add an average of two new locations per month, despite the current economic downturn.
“Entrepreneurship and a personal drive for career independence don’t stop simply because the economy is hitting a speed bump,” said Deuser. “We’re finding that this is a perfect time to become a Lillians franchisee because landlords are willing to negotiate leases; carpenters, electricians and other service providers are eager to work for very reasonable rates; utilities are offering special packages for business owners; and our vendors are extending unbeatable prices to us, resulting in increased sales margins for our owners.”

Deuser went on to say that as a franchise, Lillians offers its owners start-up costs of approximately $50,000 (including the initial franchisee fee); a solid business plan that keeps costs low and prices reasonable for customers; and solid vendor relationships that result in discounts and unique products only offered to Lillians shoppes. Lillians also provides marketing, operations, buying, training and web support to it franchisees.
Deuser added that Tom Kieffer, CEO of Virteva and her personal business mentor, recently said the Lillians business plan and model are “recession-proof.”

“Lillians is the ultimate recession-proof business, offering low fixed costs, low inventory levels, and limited staffing expenses,” said Kieffer. “Plus, for many of the franchise owners, the flexibility of the occasional-sale concept enables Lillians to supplement their ‘day jobs.’ For customers, the shoppes provide affordable merchandise and a party-like experience at a time when everyone can use a little joy.” 

“Our business model has been tested over the past few years – and especially during the past four or five months,” added Deuser. “Owners continue to be pleased with our ability to help them grow their businesses, and our customers love that they can buy fun and trendy handbags for an average price of $38. We also feature seasonal scarves ($18), jewelry (avg. price $12), sunglasses ($8), flat wallets ($18) and other accessories that won’t break the bank.”

Deuser finished by saying that she is looking to grow the Lillians team with passionate, ambitious women across the United States who follow trends, love fashion, and want to work with a company that is making a difference in the lives of women everywhere. 

“We now have franchise licenses in 45 states, enabling us to provide women with an affordable, proven business opportunity that offers flexibility for stay-at-home moms and empty-nesters alike,” added Deuser. 
About the Lillians Experience

Guests entering a Lillians shoppe are not only greeted by the owner’s friendly smile, but also by the familiar sounds of Dean Martin, Frank Sinatra and the smell of freshly brewed coffee. After selecting a sweet treat and meandering around the shoppe for a while, it becomes obvious by the wide variety of “priced-within-your-means” handbags and wallets, fun and funky jewelry, fashionable scarves and the variety of other seasonal items, that this is a shopping experience like no other!

If the sights and smells aren’t enough, the sound of ringing bells and women laughing simply adds to the atmosphere of craziness and fun. One bell is rung when either a free handbag (up to $30 value) is earned with a full Lillians punch card, or when a “Lillians virgin” enters the shoppe for the first time. Another oversized cow bell is rung with a special announcement – “Ladies…there’s a man in the store!”  


Finally, each month Lillians shoppes extend a special invitation for guests to host their own private shopping parties called “Diva NightsTM.” At these ultimate girls’ night out events, each group gets a preview of the month’s hot new inventory, indulges in complimentary light appetizers and sweet treats, and enjoys a bit of pampering with complimentary salon services such as hand massages, mini manicures or eyebrow waxing. 
For more information about the brand or franchising opportunities, visit online at www.lilliansshoppe.com. 

# # #

Lillians Holding Inc., parent company for Lillians Shoppes, began franchising throughout the United States in early 2008 after a three-year run of continuous growth in Main Street settings across the Midwest. Since 2005, founders and sisters Cindy Deuser and Sue Olmscheid opened new storefronts in 26 communities in Minnesota, Wisconsin, Iowa, North Dakota and Texas. Open only four days a month, Lillians reputation is being built by the company’s ability to provide women with the hippest new fashion accessories in a decidedly “unmall” shopping experience at affordable prices.  Franchise information is available online at www.lilliansshoppe.com; click on “Own a Shoppe.” 
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